HEALTHY TOOLS FOR
HEALTHY LIVES

Explore our range of tools online and on the go.

Independence Blue Cross offers our members ibxpress.com, the
all-in-one online tool that helps you find trusted doctors in your area,
view your health history, and estimate your out-of-pocket costs.
Get the power of Independence at ibxpress.com
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Bucks County Sculpture Show
Founded by Dr. Selma Burke
Sponsored by The Lomax Companies
Hosted by Bridges at Warwick
With Special Courtesies from the Bucks County Wine Trail,
John Bray (Atlantic Aquatic Engineering, Inc.)
and Barbara Donnelly Bentivoglio (Bentis Consulting Worldwide)
Photos by JungWi, Allure West Studios
Members of the Bucks County Sculpture Show Committee
attending the show included: Paul Licitra, Kelley Noftsger,
Lisa Hanover, Chair John Bray, Juror Doug Dolan,
Dave Provost (Univest), and Michael Raphael.

Matthew Nguyen (Bridges at Warwick), Jeff Sager and Kim
Sager (Bridges at Warwick).
Dr. Vail P. Garvin (CBCC), center, thanks Sculpture Show
sponsors Laura Lomax and Thomas Lomax.

Gabrielle, Director of Resident Engagement at Bridges,
enjoys the sculptures with a resident.

Ambassador Michael Kendrick (Bucks County Herald) served
wine from the Bucks County Wine Trail to Deb White.
Renowned sculptor George R. Anthonisen with his winning
piece, “Serenity.”

Bobby Waite, the youngest entrant and is shown with his
student entry, “My Big Rig” with his parents Vicky and
Bill Waite.

Robert Basile, owner of Bridges at Warwick.

Sculptor Doris Siemel with her second prize
winning piece “The Bone Keeper.”

W4 (USPSOO9782) is owned and published six times a
year (Jan./Feb., March/April, May/June, July/Aug., Sept./Oct.,
Nov./Dec. ) by the Central Bucks Chamber of Commerce,
Bailiwick, Ste 23, Doylestown, PA 18901, for $50 per year.
Periodicals postage paid at Doylestown, PA. Postmaster:
Send address changes to W4/Central Bucks Chamber of
Commerce, Bailiwick, Ste 23, Doylestown, PA 18901.
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Third prize of $100 is awarded to
Justin Long for “Body and Soul”

John Kazary (Univest) spoke about why
Univest has served for well over a decade
as the Bucks Fever Signature Benefactor.

W4/Who, What, Where, When:
Dr.Vail P. Garvin, FACHE, President and CEO • Amanda M. Soler, Chief Operating Officer, Editor-W4 • Sally Parham, Chief Administrative Officer/Corporate Secretary
Debbie Hays, Facilities & Financial Manager • Bradford R. Sanders, Chief Marketing Officer, Graphic Designer-W4 • Sue Freeman, Advertising Executive-W4 • MIGU Press, Inc., Printer
Permission must be obtained to reprint any editorial material. Editorial content and advertising limited to Chamber members. Editorial coverage does not imply or indicate Chamber
endorsement of members’ business, products or services. The publisher reserves the right to reject any advertising considered not in keeping with the standards of the publication.
For more information, call (215)348-3913 or fax (215)348-7154. E-mail: info@centralbuckschamber.com. W4/Central Bucks Chamber of Commerce, Bailiwick, Ste 23, Doylestown, PA 18901
or visit us at www.centralbuckschamber.com.
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By Barbara Donnelly Bentivoglio
CBCC Chairman of the Board

T

hwitter, Facebook,
Instagram, Snapchat,
YouTube, LinkedIn,
Google, Flickr, Reddit… the list
of social media platforms are
vast and changing.
So, where does that leave
face-to-face communication?
Well, relationships are here to
stay. They aren’t going away.
And, they still play a key role in business.
Whether you’re seeking a painter, a plumber, a financial
advisor or a day care facility, there is some comfort in
searching the Chamber Directory and knowing that
any business you find in that Directory is reinvesting in
their company and the community through Chamber
membership. And, we have all asked our friends and
acquaintances for references and recommendations.
Building a web of connections means that your name
and your business are passed along in a host of settings
among a network of differing individuals.
When you need business guidance, the internet is a
superb reference. But, nothing beats sitting down with
a business consultant because, as the Chair of the
Chamber’s Entrepreneurial Assistance Committee Ervin
Hall (Profection Advisors) says, “Experience means you
don’t have to guess.” Talking to someone with experience
is a valuable business tool.
Relationships matter. And, building those relationships
takes commitment and consistent effort.
This is where the Chamber comes in.
Once you join the Chamber, the work on your business
and self begins.
Look at the calendar. Make a year-long commitment
to attend a specific amount of lunches, seminars,
breakfasts, and Business Card Exchanges – to enhance
your profile, learn tools and tips to develop your
business, and make a broad set of connections. Join a
Chamber committee to build relationships and
programs that elevate the community.
As you grow, become a patron of the arts through
the Chamber. As a patron you’ll attend a private
party, exclusive to the region’s top contributors, and
you’ll increase your company’s visibility thourgh the
accompanying promotion. Additionally, you’ll be
helping your community by elevating the arts and
culture of the County.
Investing in Bucks Fever (the arts & cultural arm of
the Chamber) is a no-brainer, according to new member
Gene Houck (Home Owners Mortgage Express). “Why
not invest in yourself and in the community you
live in?” says Houck, who became a Bucks Fever
Patron, not long after he joined the Chamber.
So, yes – It’s wise to be on Facebook and LinkedIn and
any other platform that seems suitable for you. But, use
your internet presence and your social media platforms
wisely and merge them with your vibrant presence in the
business community
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LINK AT LUNCH - JANUARY 9, 2018
rk Your

Noon to 1:30 p.m. • Water Wheel Tavern, 4424 Old Easton Road, Doylestown
Networking lunch open to all members and sponsored guests
Sponsors: CW Security Service, Huntingdon Valley Bank,
Rothman Institute and Streamline Payroll, LLC
Member $30./Member Sponsored Guest $35.
www.centralbuckschamber.com • 215-348-3913

Central Bucks Chamber of Commerce Mission:
The Central Bucks Chamber of Commerce builds alliances among its members
by uniting business, industry, professionals, artists and non-profit organizations.
The Chamber serves as a catalyst that creates a rich business climate and
improves the quality of life in the community.
The Chamber is devoted to furthering the arts, humanities and
welfare of the Central Bucks region.
“Our business is to help your business grow!”

TM

ABOUT THE COVER
STATE OF THE COUNTY
Each fall the Chamber produces State of the
County Breakfast featuring the Bucks County
Commissioners. This fall the Breakfast, sponsored
by Comcast, Dale Carnegie & Independence
Blue Cross, was held at Spring Mill Manor,
Ivyland. Shown are Governmental Affairs Cochair Carlo Borgia (Wells Fargo), Bucks County
Commissioners Diane Ellis-Marseglia, Robert G.
Loughery, and Chair Chalres H. Martin with Kevin
Roe, Independence Blue Cross, Sponsor.
CREDIT: Mark Margraff, M Studios
HEALTH & WELLNESS The Health & Wellness
Committee produces an annual Fall Wellness
Program at The Wellness Center in Warrington. Shown are Moderator Jim
Brexler, CEO Doylestown Health/Doylestown Hospital; Jennifer Eckfield, Owner,
The Learning Experience; Hobe Bear, Human Resources Director, AWeber; Dan
Milewski, Human Resources Manager, Fred Beans Family of Dealerships; and
Health & Wellness Committee Co-chairs Pamela Ginsberg, Ph.D, Psychologist,
and Jim Bishop, President & CEO, The Cornerstone Clubs..
CREDIT: Jung Wi, Allure West Studios
MINI BUSINESS WORLD Bob Byers, Byers’ Choice Ltd., Founder of the Business
Simulation Program, a joint endeavor of the Central Bucks Chamber of
Commerce and the Central Bucks School District, talks to the participants in the
2017 program held over a period of two days at The Intelligencer building.
CREDIT: Jung Wi, Allure West Studios
WOMEN IN BUSINESS
The Scholarship Co-chairs Jennifer Ellsworth (left) and Brenda BagonisCooke(Asset Financial Services) (right) pose with the 2017 recipients of the Annual
Women in Business Scholarships presented each year at the annual June Women
in Business Dinner.
CREDIT: Natalie Napleon, Allure West Studios
BUCKS FEVER FILM FEST
Benefactor of the Bucks Fever Film Fest Chris Nardo, President of Monument Bank,
(far right) poses with the Film Fest Committee at the Annual Awards evening held
at Monument Bank.
CREDIT: Aaron Mitchell Photography
BUCKS COUNTY SCULPTURE SHOW FOUNDED BY DR. SELMA BURKE
Bennett, Laura and Thomas Lomax, Sponsors of the Bucks County Sculpture Show
are shown at this year’s Preview Reception, held at Bridges at Warwick (Inset:
Peace by Dr. Selma Burke).
CREDIT: Jung Wi, Allure West Studios
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Rick Welch: Dollars and $ense
Are Options right for me?

A

s defined, an option “is
a contract which gives
the buyer (the owner or
holder of the option) the right,
but not the obligation, to buy
or sell an underlying asset at a
specific price on a specified date,
depending on the form of the option.” There are
two types of options, calls and puts. Each option is
a contract between a buyer and seller which gives
the buyer the right to buy or sell 100 shares of the
underlying stock. The contract establishes a certain
price, referred to as the strike price, at which the
contract may be exercised or acted on. The contract
also establishes an expiration date by which the
option must be exercised. Upon expiration the option
no longer exists and has zero value.

The price or value of an option is calculated using
a rather complicated pricing formula known as
the Black-Scholes pricing model. For our purposes
here, the total value of an option can be found in
the sum of two components – intrinsic value and
time value. The intrinsic value of an option is rooted
in the difference between the market price of the
underlying asset “S” and the option strike price “K”.
Options are commonly referred to as in the money,
at the money or out of the money. A call option is
in the money when S>K, at the money when S=K
and out of the money when S<K. A put option is in
the money when S<K, in the money when S=K and
out of the money when S>K. The time value is the
difference between its current price and the payoff
to be received if it were to be exercised. Time value
is greatest at time of writing and least (or zero) at
expiration. For example, if the stock in Company
ABC is trading for $25/share and the ABC (strike price
of $20) call option is trading at $7, then the option
has an intrinsic value of $5 (S– K = $5) and is in the
money. The time value of this option is $2, which is
calculated as $7 - $5 = $2.

Options are not suitable for all investors. Most
financial advisors will only use option strategies
with their most qualified and experienced clients
and then only after receiving specific approval. If
you are considering employing an option strategy
for the first time, it is suggested that you proceed
with due caution. Using options to speculate can be
risky and should not be undertaken without proper
oversight, limits and financial reserves. There are,
however, several options strategies which might be
suitable. Purchasing call options to provide increased
diversification by adding exposure to a particular
asset class or sector is one such strategy. Using out of
the money put options to protect unrealized portfolio
gains is a defensive strategy similar to buying
insurance. In this case, consider the option contract
price as your insurance policy premium and the
difference between the stock price and strike price as
your deductible. W4
Richard M. Welch, Jr.
Shareholder and Chief Investment Office
(P) 215-603-2976
rickwelch@academywealthadvisers.com
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When an investor buys a call option, he/she acquires
the right to buy the underlying stock at the strike
price on or before the expiration date. The seller or
writer of the call option is required to sell the stock
at the strike price upon the direction of the option
owner. A put option works the same way except that
the right purchased by the investor is one to sell, not
buy, the stock at the strike price on or before the

expiration date. The seller or writer is required to buy
the stock at the strike price upon the direction of the
option owner.

FESTIVE PLATTERS

Treat your best clients
& employees to a
year-end “thank you”
Breakfast Lunch or
Dinner from our
scratch kitchen!

serving the entire Bux-Mont
& Philadelphia area

Call 215-444-9005 today
OrderDeliverDone.com
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Xerox iGen 5
Contact us to learn
more about all the
new opportunities
MIGU can bring to U!

SWEET ENDINGS

SMALL BITES

BRAND NEW DIGITAL
CAPABILITIES
®

Who • What • Where • When

260 Ivyland Road / Warminster, PA 18974
Tele: 215.957.9763 / Fax: 215.957.3240
info@migu4u.com
migu4u.com

A Day in the Life of an Entrepreneur
by Mark ‘spark’ Vandzura, Owner of GYMGUYZ Greater Bucks
WEDNESDAY:

greeted and the kids enjoy a fine show, face painting,
as well as getting pictures taken with Marana.

I arrive at 0550 in Doylestown for complementary
body and fitness assessment for a couple seeking
to improve their health. Two PAR-Q forms, Personal
Training Agreements, Body and Fitness assessments
are completed and a workout is conducted by 0730.
Then off to the Bucks County Wellness Fair to set up
the GYMGUYZ tent, table, marketing material and
to display various equipment. Our OMRON machine
is tested and ready to conduct complementary body
assessments for those daring to hop on the scale. The
event is scheduled from 0900 to 3pm.

The tent is again broken down and equipment put
away as its off to another complimentary body and
fitness assessment in Quakertown at 8:30 pm for a
Gift Certificate winner. Arriving back at the home
office around 10:15 pm, it’s now time to fire up the
laptop and answer numerous emails and prepare for
the next day.
Lights out at 01:20 am.

THURSDAY:

Some teammates arrive to man the tent so others
can set up an obstacle course and relay race at Gilda’s
Club for children with Cancer from 1000 to 1130 in
Warminster. The obstacle and relay courses are set up
and 35 children enjoy racing each other and being
challenged by a complicated obstacle course. With
the equipment being put back in the GYMGUYZ Van,
it’s off to a workout session for a senior in dire need
of weight loss and strength conditioning in Chalfont.

I arrive at 0600 for weekly networking breakfast at a
local restaurant, after my tea and 4 scrambled eggs
extra dry, it’s off to my LeTip of Doylestown network
event to learn more about 3 new speakers, 3 folks
show boating their products, and sharing a 30 second
commercial about my business so those that are not
familiar with my craft are made aware of what is a
good Tip for GYMGUYZ Greater Bucks.

Meanwhile as the Wellness Fair is concluding the
tent, table, marketing material and equipment are
being packed up and readied for another children’s
event located at The Learning Experience Doylestown
for the Children’s Concert series. Many families are

With just enough time, I am able to support the
Central Bucks Chamber of Commerce Health and
Wellness Committee meeting and stay after to
network more and talk about health and wellness
issues in the community.

With a few hours of down time, I mean available
time, I make numerous phone calls, text messages
and emails to current clients, leads, and GYMGUYZ
teammates to schedule assessments, answer
questions, and direct resources to ensure that we are
able to improve the lives of our clients one session at
a time.
Then it’s off to another assessment after some
banking and bills are paid. I can pick up my
children from camp and get them home in time
for dinner before I head out for a workout session
in Jenkintown.
Arriving back at the home office around 9:00 pm, it’s
now time to fire up the laptop and answer numerous
emails and prepare for the next day.
Lights out at 12:30 am.
Mark Vandzura
spark.vandzura@gymguyz.com
(215) 630-8747

Bucks County
Women’s Journal
Reach Your
Target Audience

Bucks Fever, a program
of the Central Bucks
Chamber of Commerce,
is a celebration of Bucks
County’s artistic, cultural
and historical heritage.
Its goals are to augment
the economic vitality
of the region, actively
engage the community
in Bucks County’s rich
artistic and cultural
legacy, and increase
tourism.

Help support the arts
and culture in Bucks
County by becoming a
Bucks Fever Patron!
FOR INFORMATION call
215.348.3913 or email
brad@centralbuckschamber.com

A publication dedicated to educating women
The BCWJ seeks to educate and inform
women and their families in meaningful ways.
We challenge our contributors to demonstrate
their expertise, insight, and enthusiasm for
their professions and businesses by writing
objective and educational articles.
Become known as an “expert” in your field,
while providing our readership with valued
information about products, services and
resources available to them

For information on advertising, contact us
215-721-0645 or 215-872-1814
bcwmnsjournal@yahoo.com
www.buckscountywomensjournal.com
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Small and Medium-Sized Businesses
Can Unlock Big Savings

S

mall and medium-sized businesses are
unlocking big savings through energy
efficiency upgrades. New, proven equipment
can expand profit margins while offering
improvements in customer retention, worker comfort,
facility attractiveness and performance.
Across Greater Philadelphia, businesses of all types
and sizes are taking advantage of PECO’s energy
efficiency solutions. Incentives are available for
energy-efficient lighting; heating, ventilation and air
conditioning (HVAC) systems; refrigeration and food
service equipment; and much more.
Small and medium-sized businesses that invest
strategically can cut utility costs 10–30% without
sacrificing service, quality, style or comfort. Investing
in energy efficiency can dramatically improve a
business’s bottom line and reduce vulnerability to
energy price risks.
For example, if an investment in energy efficiency
saved $1,000 per year, businesses operating at a net
margin of 3% would have to generate over $33,000
in sales every year to earn the same amount of
money. For most small and medium-sized businesses,
investing in energy efficiency is just a lot easier.

REDISCOVER
THE POWER OF PRINT

Yet a recent survey of National Small Business
Association members found 84% had not received
an energy audit, mostly due to lack of time or
understanding of the audit process.
PECO has certified dozens of local contractors who
are available to identify and implement cost-effective
equipment or process upgrades. The selection process
is made simple by visiting the PECO Smart Ideas
for Your Business Contractor Database. Search by
location, contractor services or company name at
http://bit.ly/PECOTradeAllies.
Once efficiency upgrades are identified, PECO offers
a wide range of rebates to assist in lowering project
costs. Incentives are offered for:
•
		
		
		
		
		
		
		
		
		

Lighting: Interior and exterior LED as well
as reduced wattage T8 or T5 linear fixtures.
In addition to rebates for replacing lighting
fixtures, incentives are available for permanent
fixture removal in situations where LEDs
provide brighter illumination through fewer
total fixtures. LEDs typically use 25–80% less
energy than traditional incandescent bulbs and
can last up to 25 times longer, saving on
maintenance and operating costs.

Cheers

TO

HAPPIER

HOURS

•
		
		
		
		
		
		
		
		
		
		

HVAC: Comfort systems including
high-efficiency air conditioners, heat
pumps, packaged terminal air conditioners 		
(PTACs), unitary HVAC chillers and
demand-controlled ventilation units,
all on a per-ton basis. Rebates are also
available for retrocommissioning, the process
of ensuring HVAC systems are designed,
installed and maintained according to			
operational specifications. Retrocommissioning 		
can cut energy bills by 10–15%.

•
		
		
		
		

Water Heaters: Heat pump water heaters as
well as ENERGY STAR® certified commercial gas
water heaters in instances where a PECO
customer switches from using an electric
water heater.

•
		
		
		
		
		
		
		
		

Controls: Energy management systems,
otherwise known as building automation
systems, as well as lighting sensors,
demand-controlled ventilation and HVAC
variable frequency drives. Energy management
systems can yield energy savings of more than
30% in older or poorly maintained buildings
through the centralized control of HVAC,
lighting and other building systems.

• More: Data center upgrades, refrigeration
		 equipment and controls, food service equipment
		 and custom retrofit measures. W4
Business owners interested in unlocking the energy
efficiency potential within their properties or facilities
should contact PECO at 1-844-4BIZ-SAVE
(1-844-424-9728) or visit peco.com/biz.

1/2 PRICE
APPETIZERS*

Your Marketing Services Provider

HAPPY HOUR
MON - FRI 3PM - 6PM
BAR ONLY

LATE NIGHT

Creating and Maintaining your business’s

I D Ethrough
N print.
TITY

PRINTING
and COPYING

MARKETING
& DESIGN

DIRECT MAIL
SERVICES

PROMOTIONAL
PRODUCTS

EVERYDAY 9PM - CLOSE

ASK YOUR SERVER FOR
DRINK FEATURES & TIMES
*Dine in only. Select appetizers only. Does not
include Build Your Sampler. Not valid with any
other coupon, voucher, discount offer or discount.
Excludes tax and gratuity. Please no more than
two people sharing a half price appetizer.

Master of Biomedical Sciences (MBS)

* Individuals preparing for medical/graduate school
* Research scientists looking for advancement
* PhDs in life sciences seeking medical knowledge

The MBS-Doylestown program brings together a fully
accredited medical college, an internationally renowned
research institute and the innovative, market-minded
energy of a biotechnology incubator. Evening classes
are held at the PA Biotechnology Center located in
Doylestown, PA.
Contact Admissions: 570-504-9068 or mbs@tcmc.edu

VISIT ONE OF OUR AREA LOCATIONS
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Mini Business World
MAY 2017 • THE INTELLIGENCER OFFICE • DOYLESTOWN
photography by Jung Wi, Allure West Studios
Over the course of two days, Mini Business World – a business simulation program founded by Chamber member Robert Byers (Byers’ Choice Ltd.) introduces Central
Bucks School District high school students to the world of an entrepreneur. The program is a joint endeavor of the Chamber and the Central Bucks School District and is
graciously hosted by The Intelligencer. The Bagel Barrel and Dominoes Pizza, Doylestown, serve as sponsors.

Jason Wood (Immersion Technology, Inc.) with his team of students).

Ray Valukonis (SCORE Chapter 570) and his team.

A team of business leaders volunteered two days of their time to help guide student
“entrepreneurs” through a business simulation.

Dominic Boffa (Infocept Systems, Inc.) with his team.

Got Interns?
FREE training and resources to
help Bucks County employers
make internships profitable.

Ask us more:
info@internshipinstitute.org

A veteran service organization.

See the
entire list
of winners at
TheIntell.com/BestOf
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Bucks Fever Artists Studio Tour
MAY 2017 • BUCKS COUNTY STUDIOS • SPONSORED BY ACADEMY WEALTH ADVISERS
photography by Jung Wi, Allure West Studios
The May Studio Tour featured a Reception & Silent Auction at The Conservatory in Doylestown, as well as a Kick-off Reception at The Conservatory. The Tour was free
and participants enjoyed visiting some of the area’s most talented artists and artisans. Artists included: Glenna Bye – Painter; Linda Carol Gray – Calligrapher; Reny
Willoughby – Pottery; Smith Chamlee Photographers; Tari Zarka - Jewelry/Glass; Sharon Shaw - Painter/Icons; Emily & George Thompson – Painters; Zach Bullock & Jason
Wood - Photography/WebDesign; Jim McGinniss - Sculptor - At the Conservatory; David Washington - Sculptor - At the Conservatory; Maggie Leiby - Painter - At the
Conservatory; Tom Furey - Painter - At the Conservatory

Artist Maggie Leiby.

Artist Michael Smith.

Artist Paula Chamlee.

Rachael Gallagher and Chris Dwyer (The Conservatory).

Global CEO Briefing
SPONSORED BY HATBORO FEDERAL SAVINGS & HILL WALLACK, LLP
photography by Amy McDermott, Heart & Soul Portraits
Global Executive Briefings take place quarterly and feature a diverse grouping of national and international
leaders. Sponsored by Hatboro Federal Savings and Hill Wallack, LLP, most of the Briefings take place in the
beautiful setting of the Inn at Barley Sheaf Farm.

William Schutt and Ron Unterberger.

Sponsor John M. Douglass (Hatboro Federal Savings),
Speaker: Donna M. De Carolis, Ph.D., the Dean of the Charles
D. Close School of Entrepreneurship at Drexel University, and
Sponsor Frank Sullivan (Hill Wallack, LLP).

The Inn at Barley Sheaf serves as the location for the
CEO Global Executive Briefings
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Studio Tour Chairman Howard Cooperman with artist Tari
Zarka (AAOTE), Sponsor Past CBCC Chairman Bob Welch
(Academy Wealth Advisers) and CBCC President and CEO
(Dr. Vail P. Garvin FACHE).

Artist Sharon Shaw.

Grand
Opening of
Patriot Station

James and Rosalyn Petrucci, Dr. Vail P. Garvin
FACHE, and Pat Riley (First Bank) at the Grand
Opening of Patriot Station in Chalfont,
Bucks County.

Luxury living at Patriot Station at Chalfont
in Chalfont, PA. Just outside your front door,
you will enjoy a friendly atmosphere with
lush landscaping, charming views, retail,
coffee shops, restaurants and a ton of outdoor
activities! Steps away residents can take
advantage of the Chalfont Train Station, which
offers convenient access to the City
of Philadelphia.

Bucks Fever Art Exhibition
APRIL 2017 • THE WELLNESS CENTER, WARRINGTON • SPONSORED BY WILLIAM & LAURIE SCHUTT
photography by Natalie Napoleon, Allure West Studios
Self Portraits served as the theme of the 2017 Bucks Fever Art Exhibition Sponsored by William and Laurie Schutt. Special courtesies were provided by Kelley Noftsger,
AB8 Waste Solutions. Cuisines was courtesy of Corporate Source Catering. Wine provided by the Bucks County Wine Trail.

Committee members Kelley Noftsger (AB8 Waste Solutions)
and Barbara Lewis (Artist).

The Delaware Valley Saxophone Quartet.

Bridget Wingert (The Bucks County Herald).

SAVE
THE DATE

2018 Bucks
Fever Art
Exhibition
APRIL 26

The Art Exhibition Committee: Paul Licitra, Sponsor William Schutt, Kelley Noftsger (AB8 Waste
Solutions), Bob Welch (Academy Wealth Advisers), Chair Lauren Travis, Howard Cooperman,
Artist Eric Jacobson.
Barbara Lewis, Debbie Wagner (The Graphic Edge), Joe Santoro and Natalie Napoleon (Allure
West Studios/Realtor).

Artist Pearl Mintzer.

Artist Glenn Harren.

Artist Noemi Nieves Hoblin surrounded by some supporters.

IT'S FINALLY HERE!

T he Pumpkin Cannoli

Artist Janet Mintzer.

The work of artist and sponsor William Schutt.

BUTCHER SHOP • BAKERY • DELI • AND MORE
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RX for Business
by Tom Wray

O

n Wednesday, October 18th nearly 100
business people gathered for a free seminar
called Real World Wellness Solutions:
Realistic practices for Your Workplace at the Health
and Wellness Center in Warrington to learn how
“healthy leadership leads to healthy business”. The
Health and Wellness Committee of the Chamber had
invited three panelists from various size companies
to share their ongoing wellness solutions. Panelists
were Jennifer Eckfield, owner of The Learning
Experience with 45 employees, Hope Bear, Director
of Human Resources at A Weber with 115 employees
and Dan Milewski, Human Resources Manager at
Fred Beans Family of Dealerships with 1700 plus
employees. Jim Brexler, CEO of Doylestown Health/
Hospital moderated the panel.
During the presentation many good ideas were
presented. Here is a sampling of a few of
those thoughts.
Jennifer Eckfield reported that at the beginning of
each day, employees are encouraged to place their
footprint of their emotional state on a chart. Jennifer
stated that she too participates in the exercise to
build a sense of community. She thinks this exercise
is important because we need to acknowledge that
we do not leave our emotions at the door. How an
employee feels at the time of beginning work can
impact their performance. So, if someone indicates

they have come to work with a negative emotion she
will make a point to talk with that employee to offer
support and help them get through the day.

employee cost of their self-funded medical plan
through healthy living.

Hope Bear says at AWeber they use the four room
apartment approach to identify the mood of
participants around proposed change. They also do
such things as having walking or stand up meetings,
serve healthy lunches. a quiet room, play games
during breaks and family activities encouraged. As
a result of their wellness efforts AWeber decreased
turnover and absenteeism significantly.

The three panelists agreed that wellness is something
more than just not being sick. Instead wellness takes
a holistic understanding of a person’s well-being.
That means not only in body but mind and spirit.
Another common thread in maintaining wellness of
the whole organization was the importance of having
a community minded focus. All three businesses
support employ-ee involvement in volunteer
organizations or non-profits.

Dan Milewski shared that the Beans organization
has monthly lunch and learn programs. Such
topics covered have been: healthy meal prepping,
understanding natural, organic & GMO, reading
labels and summer skin care. They also have incentive
programs such as an Activity Wellness Card where
employees earn up to $150.00 and reduction of the

According to evaluation forms completed at the
conclusion of this presentation there was con-sensus
among the participants that this was time well spent.
Comments included: “Excellent In-formation!” “Loved
today’s presentation.” “Fantastic Panel.” “I learned
some great ideas to pro-mote health and wellness in
my company. Thank you!” W4

Mark (Spark) Vandzura (GYMGUYZ-Greater Bucks), center,
was among the many who came to the Panel Discussion at
the Wellness Center.

Sponsor Matt Felegyhazi (Modern Palate) provided
morning refreshments.

You’ve built your business by
serving your clients’ best interests.
So have we.
Our commercial clients know the value of doing
business with BB&T. Our consultative approach
allows us to understand your business and
provide insights to drive the performance of
your business forward. For more than 145
years, we’ve built relationships by creating
long-lasting partnerships that extend beyond
deal s and transac tions. E xperience the
difference when one of the strongest and most
respected banks in the nation is also part of
your community. BBT.com

W E H AV E Y O U

Carroll Engineering Corporation
Water Facilities Engineering ̶ Wastewater Engineering ̶ Municipal Engineering ̶ Civil
Engineering ̶ Traffic & Transportation Engineering ̶ Structural Engineering ̶ Environmental
Engineering ̶ Planning & Site Design ̶ Landscape Architecture ̶ Surveying ̶ Geographic
Information Systems ̶ Construction Management

Mike Rainone, Market President
610-263-8638
MRainone@BBandT.com

EISEMAN.BIZ
215.345.9159
FIND US ON FACEBOOK

Corporate Office: 949 Easton Road, Warrington, PA 18976 - 215.343.5700
King of Prussia, PA
610.489.5100

Malvern, PA
484.875.3075

www.carrollengineering.com
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Hillsborough, NJ
908.874.7500

Member FDIC. Only deposit products are FDIC insured. BBT.com
© 2016, Branch Banking and Trust Company. All rights reserved.

ROOFING, SIDING, WINDOWS, DOORS, AND MORE

CONNECTIONS
JUNE 20, 2017 • BUSINESS CARD EXCHANGE AT IVY HILL THERAPEUTIC EQUESTRIAN CENTER
photography by Chris Whitney

Charles Schofield (BQ Basement Systems Inc.) and
Bill Romero (Penn Community Inurance).

Mark (Spark) Vandzura (GYMGUYZ-Greater Bucks) and M.
Grace Emmell Leister (Ivy Hill Therapeutic Equestrian Center).

Stan Pannella (Pannella Security Systems), Patrick Gallagher
(DJB Specialties, Inc.), Jaclyn Gross (TipTop Organizing LLC),
and Brad Wexler (Tycor Financial).

Michelle O’Reilly (Dale Carnegie Training) and Tony Luna
(Pearl S. Buck International).

Kate Sample (Sunshine Foundation), Carol Radwanski and
Jeanette Guerrelli (Arbonne International).

Jamie Betts (Big Brothers Big Sisters) with Flash.

WEDDINGS •MATERNITY •FAMILY •EVENTS •CORPORATE
We know how priceless photographs are.
A single moment in time can hold within it a thousand memories.

Pictures tell stories. Let us tell yours.
www.aaronmitchellphotography.com • 215.262.3966
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Notes from “Views of Doylestown”
by Toby A. Hoffman

I

t was a privilege working with the owner of the
Charles F. Myers House included in the Views of
Doylestown. The book is a wonderful compilation
of hand drawn renderings of buildings within the
town’s historic district. It was a singular opportunity
to contribute my skills to the legacy of this iconic
building with its multifaceted use of materials and
period architectural details.
At Home in the American Barn
At Home in the AMERICAN BARN highlights a
selection of barns renovated for residential use. My
design was to restore and refurbish a classic 1800s
banked barn in Solebury, Pennsylvania.
I incorporated large areas of glass at the exterior walls
to reveal the unique heavy timber-peg & mortise

construction within. From the outside, you can
see this distinctive basic assembly of barn framingknown as ‘bents’. The renovations and additions to
the barn expressed the Owner’s program “to provide
interesting spaces, a sense of excitement for guests
by the juxtapositions of materials and objects, and to
continue offering a compatible exterior setting to the
rural Bucks County countryside.”
Who I am - Toby A. Hoffman
After graduating from Pratt Institute and working
at firms in New York City and Philadelphia, I joined
the office of Lynn Taylor Associates in Doylestown,
Pennsylvania. Following fifteen years as Senior
Project Architect for Lynn Taylor, I established my
architectural practice in 1995 in Spring Valley,
Buckingham Township. I have served as the
Chairperson of the Buckingham Township Historic
and Architectural Review Board for over five years.
I also serve on the Heritage Conservancy Historical
Review Board.
Awards: Historic Building Awards, sponsored
by the Bucks County Chapter of the AIA: Titus,
Chapman, Lyman House, Doylestown; The County
Theater, Doylestown; Best Residential- Multi-Family
Project: Merit Construction of Excellence Award The
Tyson Project-Foulkeways at Gwynedd, Gwynedd, PA,
C. Raymond Davis, Inc., General Contractor

Let our experience
drive your portfolio
Your Financial Advisor can help you create a
map from where you are today to where you
want to be in retirement. To help you follow
that map and change the course as needed,
consider professional portfolio management
and place the daily decision-making
responsibilities in the hands of professional
portfolio managers.
Call today to learn more.
Professional money management is not
suitable for all investors.

Wells Fargo Advisors
2005 S. Easton Rd., Ste. 108
Doylestown, PA 18901
1-800-666-2671
mark.melillo@wellsfargoadvisors.com
wellsfargoadvisors.com
Investment and Insurance Products:
NOT FDIC Insured NO Bank Guarantee MAY Lose Value

Wells Fargo Advisors, LLC, Member SIPC, is a registered
broker-dealer and a separate non-bank affiliate of
Wells Fargo & Company.
© 2010, 2014 Wells Fargo Advisors, LLC. All rights reserved.
0214-02707 [74037-v4] A1669 (1259877_452736)
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Features: At Home in the AMERICAN BARN Rozzoli
International Publications, Inc. Converted Barn – The
Waldman Residence; Views of Doylestown, Bucks
County, Pennsylvania, Written and Illustrated by
Robert Larsen Published by Putman Street Studio;
Nouveau Magazine- Delaware Valley, A TimeWorn House- Reborn The MacDonald Residence,
Carversville, PA; House Tour- Solebury Township
The Waldman Residence, Solebury, PA; Mixed
Media Gallery House & Garden Exhibit The art of
architecture and landscape design; Building TourBucks County Howard Barsky Dental Offices; Bucks
County Town and Country Magazine The Well’s
Residence, Doylestown, PA. W4

The Small Business & Entrepreneurship
Center at DelVal

T

serves as an economic ambassador to surrounding
communities, enhancing the integration of University
and community, and promoting future joint,
cooperative activities for mutual benefit.

The SBEC utilizes the expertise and experience of
the University’s faculty and an Advisory Forum
of experienced, community volunteers, many of
whom are Chamber members, to use the latest
technology and innovative solutions to the challenges
experienced by existing businesses and new start-ups.

Currently, the SBEC is investigating opportunities
to further support innovation and entrepreneurship
in our communities, via a local Co-Working Space,
providing affordable individual office work space and
conference rooms for “distance workers,” and those
working in home offices, wanting to escape that
tedious, non-collaborative atmosphere, in exchange
for an environment that supports both individual
productivity and interaction with like-minded
individuals.

he Small Business & Entrepreneurship Center
(SBEC), supported by the Central Bucks
Chamber of Commerce, SCORE and the
Borough of New Britain, opened in late May, 2017,
as an experiential resource for our students and
support for those people in surrounding communities
seeking both innovative start-up support and existing
business sustainability.

The program allows students to test their academic
achievements by applying their knowledge to
practical applications, experienced by real businesses,
and hopeful entrepreneurial projects, preparing
themselves for their careers. As such, the SBEC also

Member Member

In order to determine the local requirements for such
a facility, readers are asked to complete the short
survey that can be accessed here:
https://www.surveymonkey.com/r/57Y8X5H. W4

Doylestown Real Estate Agent, and former Co-Chair of the Young Professionals
Committee, Julie Bessler passed away on Sunday 12/3/17 after a long and hard
fought battle with cancer. Julie was a truly beautiful person, inside and out.
She always had a smile and a kind word for everyone she met. She was a regular
at Chamber events and played an integral part in the formation of the Young
Professionals Committee. Without her dedication, drive, and positive energy the
committee would never have been able to grow to the size it is today.

Art D'Angelo (Insure4life Financial) and
Meghan Simmons (Paychex).

For unscheduled sickness.
When treatment for illness or injury just can’t wait, there’s Doylestown Health Urgent Care. Open 365 days a
year with extended hours, Urgent Care provides convenient care for non-life-threatening conditions. Just walk
in or reserve an appointment to see a trusted Doylestown Health physician. Urgent Care seamlessly connects to
Doylestown Health medical records, making diagnosis, treatment and communication thorough and efficient.
With X-rays, lab testing and prescriptions on-site, patients of all ages can get on their way to healing – fast.

Extended Care Hours. Convenient Location.
4259 West Swamp Road, Doylestown, PA 18902
Monday–Friday 8 am to 9 pm
Saturday and Sunday 9 am to 4 pm
7 days a week, 365 days a year

DoylestownHealth.org/UrgentCare
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Raphael Architects Expands
Adding Depth and Diversity

R

aphael
Architects
expanded
its 30 year practice
based in Doylestown
Borough. Two
seasoned project
managers with over
50 years of combined experience in architecture and
interior design have joined Raphael Architects. Peg
MacDonald and Linda Szpak add depth and diversity
to this award-winning firm, bringing extensive
expertise in healthcare, educational, corporate
interiors, and residential design and construction.
"The addition of these experienced project managers
marks a step change for our firm," said Michael
Raphael, AIA, LEED AP, founder and principal.
"Further, their addition helps fulfill our vision of
creating a more diverse and vibrant practice, with an
even broader range of expertise to meet and exceed
our client's needs and visions."
Prior to joining Raphael Architects, Ms. MacDonald
practiced with a Pennsylvania architecture firm,
developing an expertise in residential and light
commercial construction projects in Pennsylvania as
well as New Jersey, New York, and Florida. She holds
Bachelor of Architecture and Bachelor of Science in

Interior Design degrees from Drexel University. Peg
has a keen interest in photography and printmaking,
is an avid triathlete, and active with the Girl Scouts
of Eastern Pennsylvania. She lives in Doylestown
Township with her family.
Ms. Szpak, a registered architect in Texas, completed
her architecture studies at The Ohio State University,
and practiced in Texas, California and Ohio. She is a
Leadership in Energy and Environmental Design (LEED)
Accredited Professional, and brings considerable
experience in public school design and health care
facilities, having designed numerous outpatient
centers. Linda selected Central Bucks as a great place
to settle, and recently moved to Plumstead Township
with her family.
Mr. Raphael, is a registered architect in Pennsylvania,
New Jersey, New York and North Carolina. Mike,
a Bucks County native, received his Bachelor of
Science and Master of Architecture degrees at the
Massachusetts Institute of Technology. He is a
member of the Board of Trustees of the Bucks County
Historical Society, active in Central Bucks Rotary, and
volunteers for the Upper Bucks YMCA.
Raphael Architects has built a reputation for
designing innovative buildings that reflect our client’s
unique personality and culture. To learn more, please
visit us at raphaelarchitects.com. W4

CBCC Entrepreneurial
Advisory Program
Need Some Specialized Advice
to Grow Your Business or Want to
Volunteer as a Business Advisor?

T

he CBCC Entrepreneurial Advisory
Program (EAP) is a valued-added
member service provided by the
Chamber’s Entrepreneurial Assistance
Committee. The misson of EAP is to to
help with issues as well as advancing
opportunities businesses may have for
accelerating profitable growth.
EAP functions in two ways. First, it
recruits and maintains a network of
CBCC volunteer peer-advisors interested
in lending their particular talent or
interest to the CBCC community. The
EAP advisory team currently covers
approximately twelve business functions –
from business planning and operations to
legal, marketing, finance, HR, technology,
government/regulatory and more. EAP also
maintains a connection with additional
regional and local resources and agencies
such as SBA, SCORE, PA CareerLink
and others.
Second, the EAP accepts requests fom
CBCC members for advice and counsel on
contemporary as well as classic business
topics. Requests are then matched
with, and assigned to an advisor in that
functional business area. Requestors and
advisors then meet confidentially (free)
from 1-2 hours to discuss the topic.
In summary, EAP provides a free,
structured, limited-mentoring process that
‘connects the dots’ of diverse business
expertise within the Chamber community
with businesses seeking advice in a
fast-paced business world. All of this is
essential to our core mission of helping
your business grow!
For more information on participating as
a volunteer advisor or requesting advisory
services for your business, please check us
out at:
centralbuckschamber.com/ent-assistance/
or contact:
Dominic L. Boffa, EAP Volunteer Program
Coordinator
Infocept Systems, Inc.
info@centralbuckschamber.com
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BUSINESS TO BUSINESS BREAKFAST
OCTOBER 19, 2017 • SPONSORED BY MONUMENT BANK
photography by Mark Margraff, M Studios

The Fall Business to Business Breakfast was held at the Cock n’ Bull in Peddler’s Village, Lahaska and featured Greg President & CEO of IQnection, A Digital Marketing
Agency. The Breakfast was sponsored by Monument Bank and Greg gave a powerful, motivational and educational story of business success and transition, inspiring
all in attendance.

Gregory Cawood (IQnection, A Digital Marketing Agency)
and Chris Nardo (Monument Bank).

GREG CAWOOD’S TOP FIVE
AUTHORS AND BUSINESS BOOKS.
“We actually use EOS/Traction in our office
and re-read it many times a year,”
states Cawood.

Jim Bishop (Cornerstone Clubs), Mark (Spark) Vandzura
(GymGuyz – Greater Bucks) and Brent Hartman
(B3 Personal Training).

A few of the attendees at the Business to Business
Breakfast included Scott Levy (Calle Financial), Debra
Preston (Penn Community Bank), and Amy McCrary
(Inspiring You Coaching).

FEBRUARY 8, 2018 • SAVE THE DATE
Speaker: Joe Cowley, Cowley Family ShopRite, Warminster
Prepaid registration required. Register online or mail check to: CBCC,
252 West Swamp Road, Suite 23, Doylestown, PA 18901
Member: $30./Non-Member: $35.

Adam Grant – Give & Take

Newest
CRUSE SCANNER

Gino Wickman – “Traction” & “Rocket Fuel”
Jim Collins - "Good to Great"

TOUCHLESS

David C. Baker – “Managing Right for the
First Time” & “The Business of Expertise”
David Hoffeld – "The Science of Selling"

As for business leaders. There are only a
few that I follow. The first is Bill Gates,
but I really only started liking him AFTER
Microsoft. The work that he (and Melinda)
have done with that Gate Foundation has
been amazing. Their effort to eradicate
some of the world’s most deadly diseases
from this planet is simply awesome. I like
how humble he has stayed, even though he
is the richest man on earth. He has always
seemed to me, like the kind of guy who
genuinely cares about each person
he meets.
The second is Elon Musk. However, I don’t
like him just because of what his companies
are doing. I like him because he is willing
to tackle ridiculously big problems. He is
the kind of guy who thinks –“hey, let’s put
people on Mars” and “let’s put our minds
into computers”. And then somehow he is
able to do them…

Earn your advanced degree at

in the country

No need to handle important
historical documents.

BUCKS COUNTY’S
UNIVERSITY

COOL TO THE TOUCH LED LIGHTS

MASTER’S DEGREES IN :

Special lighting equipment that increases
color depth and texturing abilities.

versus hot florescent lights, to protect
the document or painting.

CREATE DEPTH

The ability to pull out textures in the
scan to give the effect of depth.

Business Administration
Counseling Psychology
Education • Policy Studies

Textiles, wallpapers, and other specialty
scanning projects are no problem.

DOCTORAL DEGREE IN:

PACKAGE DEALS AVAILABLE. Basic scaning
starts at $120. Lighting effects are extra.

DRS is one of a handful in the
US that have this ability at all.

Educational Leadership

delval.edu/grad
700 E. Butler Ave. Doylestown, PA 18901

Q UA L I T Y D I G I TA L
IMAGING & GRAPHICS

671 N. Main St., Doylestown, PA 18901
215-230-3533 • info@printdrs.com
www.printdrs.com
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DISCOVER
The Central Bucks Chamber of Commerce is a vast warehouse of exciting businesses and skilled professionals. With diverse product offerings, an array of important services
and a wealth of unique manufactured goods, the Chamber membership truly offers something for everyone. Make Chamber members your first choice when making
your next purchase or seeking an essential service. When making buying decisions, think Chamber members first! In this section, readers of W4 are invited inside member
businesses for a glimpse of what they do and how they do it. Discover the following businesses…

The Upstairs Gallery

Peddler’s Village, Lahaska, Bucks County

T

he Upstairs Gallery was founded in the early
‘60’s by a group of talented artists looking
for a place to showcase their work. The
original location was on Main Street in New Hope, in
a second floor gallery. A move was made to Peddler’s
Village in 1967, the current location being the third
within the village.

This co-op effort has continued, without interruption,
making The Upstairs Gallery one of the oldest art
co-ops in the country, and a very affordable way to
buy the finest in original art. W4
www.theupstairsgallery.com

The over 26 member artists are local, & provide an
ever-changing exhibition of original fine art, from
classic to contemporary. As members, the artists
participate in running the gallery. Visitors are
actually greeted by one of the member artists behind
the desk.
The Upstairs Gallery features the area’s best in
oils & acrylics, watercolors, pastels, hand painted
porcelains, fine sculpture, mixed media, photography,
printmaking, pencil, pen & ink, dyes on silk, pottery &
ceramics, handcrafted items, and more.
Exhibiting artists, currently are: Sandra Beblavy,
Nina Bolfing, Terry Davis, George Donovan, Jolynn
Grindrod, Nora Haigh, Addie Hocynec, Carla Klouda,
Maggie Leiby, Dave Mackin, Barbara McCorkindale,
John Mertz, Helen Lee Myers, Margie Perry, Pat Slavek,
Mark L Smith, Angie Tang, J. C. Turner, Chaz Walter,
Miriam Warfield, Mary Weber.

“Tiny Treasures” December Show at the gallery featuring small works by local artist, Margie Perry.

SAVE THE DATES!
Economic Luncheon

January 12, 2018 • 12-1:30 p.m.
Spring Mill Manor
171 Jacksonville Road, Ivyland
Speaker:

Dr. Patrick Harker,
CEO and President of the
Federal Reserve Bank, Philadelphia
Sponsors:

Penn Community Bank
and Doylestown Health
Member $50/Non-Member $60

Business Card Exchange
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January 18, 2018 • 5 to 7 p.m..
RK Financial/Allstate

252 W. Swamp Rd, Suite 28, Doylestown

Understanding your past; planning for your future

Premier networking event
of the Central Bucks
Chamber of Commerce

Business • Corporate • Litigation • Employment • Personal Injury
Real Estate • Family Law • Estate Planning & Administration • Tax

Member FREE/Non-Member $10

Experience. The Difference.

www.centralbuckschamber.com
215-348-3913

www.ammlaw.com
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Family Business, Psychology and Money:
What every small business needs to know

by John Guerin, PhD

I

n many years
of practicing
psychology, both
as a therapist and a
coach, I've found it
curious that people will share very intimate details
about their lives, but will bridle is I ask what their
annual income is. That curiosity led me to an interest
in the psychology of money and wealth, and I've
found that honest discussions about money seem to
be one of the final taboos in discussions.

experience. So, when I speak to a couple, who may be
having conflict about finances, I will often ask them
to write their “money story.” A money story will be
very comprehensive and will include items such as:
• What was their first experience with money?
• Did their family have money discussions?
• Who taught them about money?
• Did they feel poor, or rich as a child?
• How did their social group deal with money?
• Did money guide many decisions made in
		the family?

At the same time, paradoxically, surveys by the
American Psychological Association found finances
and money insecurity to be the leading cause of stress
for 80% of Americans over the past twelve years. It is
also the leading cause of marital arguments, and the
leading factor in divorce.

In other words, the story can be quite detailed,
extensive and clarify how a person arrived at his
or her view of money. When the money stories of
each partner are compared, it explains many of the
conflicts that are taking place, and the negotiation
of a shared value system around money can begin to
take shape.

One of the reasons money is the source of stress and
conflict is that we all have a different definition of
the meaning of money. Sometimes, when I give a
talk on the psychology of money, I'll hold up a $100
bill, and ask what it is. Some say “power”, others say
“choice”, or “freedom”, or “a contract”. In short, there
are as many answers as there are people in the room.
For all of its importance in our lives, we seldom agree
on its definition. We do know, however, that the
meaning of money is rooted within our value system,
which is developed through our upbringing and

People refer to the word “wealth” as usually meaning
financial abundance. However, the word comes from
the English word “weal” which means well-being.
So, wealth is a concept that really refers to a more
holistic satisfaction in life. That helps explain why we
will see people with an abundance of money who are
quite miserable, and a financially destitute person
who is quite happy.
Martin Seligman, is his studies of what elements in
life produce happiness, asked the question of whether

more money contributes to more happiness in life.
What he found is that money does indeed produce
happiness, but only to the point where a person
has a little bit more money than they need to cover
their normal expenses, and beyond that, increases in
money do not produce a greater degree of happiness.
So, if we recognize that money discussions can be
difficult in a marriage, we can easily imagine what
can happen if we look at money in the more complex
system of a family business. Writers such as Jay
Hughes cite the saying that is rendered in different
forms in different cultures. That is, that a family goes
from shirtsleeves to shirtsleeves in three generations.
That means that families accumulate wealth in one
generation, and the wealth is dissipated in
three generations.
Family businesses do not pass successfully to the
second generation in 85% of those businesses, and
even fewer pass through another generation. At the
same time, family owned businesses are the backbone
of our economy, constituting 55% of our GDP. So, we
have a shared interest in the flourishing of
those businesses. W4
John Guerin, PhD is a Consultant with Catalytics
Performance Consulting. You can learn more,
or reach John at:
www.poweredbycatalytics.com
john@poweredbycatalytics.com

No need to be in Doylestown
to bank with us!
We bring the bank to you with Remote Deposit Capture and
Mobile Deposit so you can save valuable time and improve
eﬃciency. Securely deposit checks into your Covenant Bank
business account without ever leaving your oﬃce.
Contact us today to speak to a Deposit Relationship Manager
to customize your business package.

60 N. Main Street | Doylestown, PA 18901 | 267.327.4910
www.YourCovenantBank.com
MEMBER FDIC
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4 Steps to get your promotional items in
front of people

P

romotional Products are a great way
to get your name in front of people
at a relatively low cost. But your
promotional items need to get in front of people
on a regular basis. Here are some ways to make
that happen.
One of the least expensive promotional items
you can invest in is a pen. One great way to
utilize your branded pens is to leave them
everywhere! Keep a pen on you every time you
dine out and when you sign the check – switch
out the pen you got with one of your own.
Make sure you are spending your money on
the right item. For approx. $1.50 each you can
purchase a plastic sports bottle or a microfiber
cleaning cloth. Often an inexpensive bike bottle
can be perceived as low quality and disposable;

Digital Marketing:
Your Roadmap
to Success
by Dave Provost

I

t was a packed house of business
owners for the Entrepreneurial
Committee sponsored seminar
on Digital Marketing last Thursday.
It was led by an excellent panel of
Chamber members, Franco Salerno,
owner of Darianna Bridal & Tuxedo,
Kelly Stewart, Founder of Attractivate and Eric
Jacobson, with IQnection Web Design & Marketing.
Depending on your age group and that of your
potential customers, digital marketing has many
different meanings but in my opinion one thing
is certain. If you own a business you need to be
involved in digital marketing. While Kelly and Eric
both gave terrific information and advice from a
professional’s stand point, Franco demonstrated his
firsthand experience of taking that information and
advice and putting it to work in his business and the
results it produced.
Key take aways:
• Set Goals for your digital marketing
• Have a planned strategy designed around
		 those goals
• Know your audience (maybe the
		 most important??)
• Listen and Monitor
• Respond with Innovation
• Restart from the top
• Have Fun
For me Franco summed it up nicely – digital is just
marketing but with immediate feedback. Watch
for future business seminars presented by the
Entrepreneurial Committee. W4
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whereas the microfiber cloth is seen as practical
and can easily wind up in a prospect’s bag, car,
desk, etc.
Donate your promotional products to local
events: races, golf tournaments, non-profit
community days, etc. This has the potential to
introduce your organization to an entirely new
audience other than who you might normally
be targeting. It is best to ensure that the item
provided is unique and on theme with the
organization and/or event.
Hand every prospect or customer something
branded with your logo. Two great options are
a printed presentation folder or a reusable bag.
The branded presentation folder is one of the
best ways to tie your collateral together and the
reusable bag can hold your marketing materials

or samples and can continue to communicate
your message outside of the meeting room.
I’ll wrap up with a few additional tips for
promotional products in general: Purchase gifts
for specific audiences and events; don’t assume
a Stress Ball or Key Chain will get the message
across to all audiences 365 days a year.
If you’ve already purchased promotional
products, get them out there in front of
people! That’s why you invested in them in
the first place.
If you need new ideas or quotes, contact our
promotional specialists at DJB Specialties for
suggestions that are right for you. W4
Patrick Gallagher • DJB Specialties
www.djbspecialties.com

DON’T TAKE OUR WORD FOR IT…
“Bucks Fever is a celebration of the county’s arts and
culture. As an area professional, why not invest in yourself
and in the community you live in?”
Gene Houck, Home Owners Mortgage Express

Make a Healthy Choice
Better at Pine Run
Community!
Pine Run is a not-for-profit continuing
care retirement community owned
and operated by Doylestown Health.
Health and wellness centered for an
enriched life with provisions for the
future. Good to know!
777 Ferry Road, Doylestown PA 18901
800.992.8992 • pinerun.org

Michael A. Smith and Paula Chamlee

M

ichael A. Smith, photographer and Paula
Chamlee, photographer/painter (www.
smithchamleephotography.com) and
(www.michaelandpaula.com) are artists of exceptional
talent. Their photographs, over a combined 83
years, were and still are, made with 8x10-inch and
larger view cameras (the old-fashioned type where
the camera is on a tripod and the photographer
looks at the ground glass from under a darkcloth).
Their photographs have been collected by over 140
museums worldwide. In addition, they have had
hundreds of exhibitions with major exhibitions for
each of them scheduled for the James A. Michener
Art Museum in Doylestown in 2018.
They provide various services to photographers and
artists and are publishers of high-end photography
books under the Lodima Press imprint with 57 titles
published to date. One of their books was awarded
“Best Photography Book of the Year” in 1981 at the
Rencontres Internationale de la Photographie in
Arles, France.

They have photographed an entire country (Iceland), a
region of a country (Tuscany), and were commissioned
to photograph five American cities including Chicago
and New Orleans.
Now they have turned their attention to
photographing here in Bucks County by creating a
visual legacy for those in this region and for Bucks
County. They are available for long-term and shortterm commissioned projects that would include
photographing individuals and families, homes, farms,
estates, businesses, and a more comprehensive Bucks
County project.
Their photographs are not only of the specific, but
there is a universal quality to them. The photographs
they make are not only documents, they are also
works of art in. Many of the photographs they have
made on commissioned projects have been purchased
by art museums and art collectors. Included in these

purchases have been portraits of individuals totally
unknown to the collector or museum.
In addition to their other activities in the world
of photography, they have formed a non-profit
organization: Arts of Our Time, an educational
organization designed to promote the art of
photography through photography workshops,
lectures, and symposia, to hold concerts and to
promote contemporary and modern classical music,
and to encourage and commission young sculptors. In
addition, when construction of the facilities has been
completed, they will begin an exhibition schedule in
various media. So that their organization can exist for
the public in perpetuity, they recently donated their
28 acres near Ottsville to Arts of Our Time. W4
P.O. Box 400
Ottsville, PA 18942
610-847-2005

Renovating? Expanding?
REFINANCING?
Michael A. Smith

Choose The First for all your
commercial lending needs:
• Commercial Mortgages
• Commercial Construction Loans
• Business Loans & Lines of Credit
• Business Vehicle Loans
CONNIE FURMAN

Commercial Lending Officer

Paula Chamlee

12 Branches in Bucks County | 215.860.9100 | www.fnbn.com
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Employee Benefit Trends to Watch
by Christopher Stratton, CBC, Senior Employee Benefits Consultant, Univest Insurance, Inc.

F

all is upon
us which
means
we’re approaching
another season of
open enrollment.
Year after year,
renewal after
renewal, employers (and their employees) are faced
with the challenge of providing a comprehensive
benefits package that is also competitively priced.
This leaves many to feel as if this is a mutually
exclusive proposition. But the challenge remains the
same. How do we attract and retain the top talent
in our industry? There are no silver bullets and the
healthcare system shows no signs of providing relief.
However, there are some strategies and emerging
trends that employers may want to consider to
accommodate the changing workforce demographics
that goes beyond just a standard healthcare benefits
package for employees. Some of these emerging
trends include:
Customization
The workforce demographics are changing. Employers
need to account for their employees diverse needs.
A Private Exchange will allow a more personalized
approach across the employee spectrum. A Private
Exchange utilizes a Defined Contribution strategy
where the Employer provides a set amount of money
to each employee. The employees have access to a
portfolio of products, from health insurance and

WHAT WE DO - FOR YOU
COMMERCIAL QUALITY VIDEO
& INTERNET MARKETING
Full Content Creation, Strategy, and Project Management

CALL TODAY!
267.544.0890

info@sunblossomentertainment.com

WWW.SUNBLOSSOMENTERTAINMENT.COM
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critical illness to pet insurance. The employees can
choose what best fits their needs and budget at that
point in their life.
Voluntary Benefits
This is a great way to round out your benefits
package and offer your employees unique benefits.
One emerging benefit in this offering is Student Loan
Assistance Programs. On average, graduating students
are faced with $37,000 in student loan debt.
Telemedicine/Digital Health
These tools allow employees to access healthcare
anytime, anywhere at a fraction of the normal cost.
Employees can use their mobile devices to talk, text
or video chat with a doctor to get test results and
immediate answers.
Financial Wellness Programs
Financial health is a major component of employee
wellness and has a tangible impact on business.
Employees who are stressed about money are prone
to absence and are less productive while at work.
Companies delivering financial wellness programs
are working to educate employees about overcoming
personal finance challenges. This includes debt
reduction, asset management, and saving for current
and future needs (ie. purchasing a home, saving for
college, saving for retirement). A recent report from
PricewaterhouseCooper’s 2016 Employee Financial
Wellness survey validates the need for employers
to pay attention to financial wellness in addition to

traditional healthcare. Here’s some statistics from
the study:
52% of workers overall are stressed about their
finances. 64% of Millennials say they are stressed
about their finances. The younger the worker, the
more likely he or she is to be worried. 46% of workers
spend three or more hours during the work week
dealing with financial issues. 45% said their stress has
increased over the past 12 months.
Innovative employers are transforming their employee
benefits program into a business asset and moving
beyond just traditional healthcare. Forget one-sizefits-all plans. The future of benefits must involve
customizing benefits to keep every generation
engaged. Then, employers need to actively
promote its benefits as an asset to attract and
retain top talent.
If you’re interested in speaking with an experienced
employee benefits consultant about how Univest
Insurance can help your company provide a
competitive and comprehensive benefits package,
please contact us at 800-220-3077 or
insurance@univest.net. W4
Insurance products offered through Univest Insurance, Inc.
are obligations of the issuing insurance companies, not
obligations or deposits of or guaranteed by any bank and
are not insured by the FDIC or any other agency of the
United States.

Financial Strategies for the Special Needs Family
by Nancy Kelly

I

f you care for a person
with a disability or
other special needs, itís
important to look beyond their
medical care and the help you
provide on a day-to-day basis.
How you prepare for their
financial well-being will make
a difference in your lifestyle
now and when you are no longer caring for your
loved one. There are 10 comprehensive planning steps
to be considered.
1- Discuss Primary Issues- What is currently
happening in your loved oneís life.
2- Create a flexible Life Care Plan- Define goals and
wishes for the future care of your loved one, and
consider protection strategies to help ensure their
quality of life is maintained in the future.
3- Choose a Guardian/Caregiving Successor who can
step in when current caregivers are no longer able
to continue.

4- Identify Financial Resources- What assets are
available today and where will funds come from
to cover future needs. Discuss potential available
community resources.
5- Determine Life Care Plan Costs- How much will it
cost to address primary issues.
6- Prepare Letter of Intent (and update periodically)Document includes details that may not be included
in legal documents, such as food preferences,
memberships and recreational activities, preferred
provider organizations, and important contacts.
7- Prepare Legal Documents- Work with an attorney
to help ensure your desires will be carried out.
This may include Wills, Trusts, Medical Directives,
Healthcare Proxies, Powers of Attorney, and other
documents depending upon the situation.
8- Consider a Special Needs Trust- Discuss with an
attorney and financial professionals to see if a specific
type of Trust is applicable. Select a Trustee(s)Ö person

Making Internships Profitable
by Matthew S. Zinman, Founder and CEO of The Internship Institute

E

mployers can turn
internships into
essential assets — even
profit centers. Is this a foreign
concept? Maybe so, but it
needn't be. A well-managed
internship program can and
should provide a positive
return on an employer's investment.
There’s a specific way to do internships right. That’s
where our nonprofit can assist — and at no cost to
qualifying employers.
Our goal at The Internship Institute is to help
employers develop internship programs that are easyto-manage, productive and profitable. Our recent
five-year study (https://www.internshipinstitute.org/
employers/productivity-study/) demonstrates how
one hour of supervision can produce 6 hours of intern
productivity and one supervisor can gain 225+ days
of productivity by putting interns to work in all the
right ways.

Well-managed internship programs also may facilitate
entry-level hiring and increase retention among firstyear employees.
For a limited time, our complete program for
internship management is free to employers in Bucks
County, thanks to a grant from the Pennsylvania
Department of Labor & Industry.

or corporate entity who can manage the Trust, and
perform other necessary duties.
9- Hold a Family Meeting- Helps to make certain
everyone is informed.
10- Review your Life Care Plan Annually- Helps
ensure that your Plan is up-to-date with potential
changes in benefits, guardians/trustees, insurance,
and other Life Care Plan components. All plans evolve
over time and are unique to each family.
A financial professional who specializes in working
with special needs individuals and families can
guide you through this process, and work with your
team of advisors and medical professionals to
help coordinate financial options and strategies,
help ensure that government benefits are not
unintentionally jeopardized, and assist in making
certain that your hopes and dreams for your
loved one are in place. W4

Read it...enjoy it.
Bucks County Magazine ... The only regional
magazine all about Bucks County.
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Our proven “best practices” approach helps employers:
Install and structure an internship program
Recruit and hire the right interns
Task interns most productively
Comply with the U.S. Department of Labor
Maximize return on investment
We also strive to make a meaningful social impact as
a veteran service organization by easing veteran-tocivilian career transitions through internships and by
hiring veterans as our internship trainers, recruiters,
and job creators. W4
For more information, please contact us at info@
internshipinstitute.org. www.internshipinstute.org
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Our summer issue of Bucks County Magazine on sale now
at fine locations throughout the region. Pick up a copy today
at your favorite newsstand or call us at 215-766-2694
for a copy or subscription to Bucks County magazine.
The only magazine found on Bucks County coffee tables.

Visit us at BUCKSCOUNTYMAG.COM

Finance Issue 2017

23

HOLIDAY BUSINESS LUNCHEON
DECEMBER 1, 2017 • SPONSORED BY HILL WALLACK LLP AND PENN COMMUNITY BANK
Photography by Mark Margraff, M Studios

The Holiday Business Lunch was held on December 1 and featured Christopher J. Scolose, Director of NASA’s Goddard Space Flight Center, with Special Introduction by
Derrick Pitts, Chief Astronomer and Planetarium Director at the Franklin Institute. ZEO Brothers provided Very Special Courtesies.

Sponsors and Speakers: Frank Sullivan (Hill Wallack,
LLP), Derrick Pitts (Franklin Institute), Jeane Coyle (Penn
Community Bank), and Christopher Scolese (NASA’s
Goddard Space Flight Center).

Amy McDermott (Heart & Soul Portraits), Kathy Marcino
(KMM DISC Consulting) and Gina Rubel (Furia Rubel
Communications).

Neil Pollack (USI Affinity/My Benefit Advisor) and
Michael DeLaurentis (Titan Mobile Shredding).
Wendy Ianieri and Franco Salerno (Darianna
Bridal & Tuxedo).

Jessica Sweeney and Todd Hurley (Penn Community Bank),
Frank Sullivan (Hill Wallack, LLP) and Sarah Larson
(Furia Rubel Communications).

D. Todd Parlee (Parlee and Company), Eric Jacobson
(IQnection, A Digital Marketing Agency), Cheryl Castron
(Parlee and Company), Deborah Wagner (The Graphic Edge),
Wendy Ianeiri (Darianna Bridal & Tuxedo) and Aaron Castro
(Aaron Mitchell Photography).
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Ben Bugajewski (Bugajewski Facility Services), Alan Gold
and Lucy Steitz, CFP (Sage Financial Group). Classically
trained singer Lucy Steitz performed a carol at the end of
the luncheon.

Bridget and Joe Wingert (Bucks County Herald).

How to Catch the Tastiest Fish for Your Business!
by David Birnbaum, President of Birnbaum Consulting, LLC

W

hen I meet with
a prospective
client, one of the
first questions I ask is “Who
is your ideal customer?” Or
in marketing jargon, “Can
you describe the profile of
your targeted customer?” The
response provides incredible
insight on the client’s objectives, competitive
landscape, and marketing savviness. Surprisingly,
many do not have a definitive answer.

The premise is: the steps required to
catch a tasty fish are virtually identical
to successfully marketing any product
or service. My 6-step process is as
follows:

Another question I ask is “How are you currently
growing your business with marketing?” While some
may provide a few details about basic tactics, most
respond with something like “Funds are tight, maybe
next year.” Another favorite is: “Not sure, but my
marketing folks have it under control” or “We’re too
busy, I can’t prioritize marketing right now.”

Step 3: Optimize the bait — or offering — to be even
tastier to them

Why Marketing Really Matters
I get it, we’re all busy and need to manage expenses.
Plus marketing can be mysterious, and the results
aren’t always easy to measure. However, given the
strong correlation between effective marketing and
business growth, it is important to understand why
marketing matters.
To help clients develop successful marketing
programs, I created a “fishing” analogy.
It goes something like this: “Would you go fishing
without knowing what type of fish you’re trying to
catch, or what bait works best to catch that fish?”
Whether you fish or not, the analogy seems to resonate.

Step 1: Determine the type of fish —
or customers — you’re trying to catch
Step 2: Figure out where these tasty
fish are hanging out, so you can catch
more of them!

Step 4: Use the appropriate gear — or marketing
vehicles — to reel them in!
Step 5: Treat your customers the right way, and you’ll
catch them over and over again
Step 6: Analyze the evolving landscape to confirm
these fish are still tasty to you — and you’re still tasty
to them!
Some people find fishing to be incredibly relaxing.
Others find it frustrating. In a similar way, while
marketing is incredibly rewarding to some — it can
be extremely frustrating to others. With Tasty Fish
Marketing™, the mystery is gone, and creating a
highly effective marketing program becomes an
achievable goal for any business. Let’s meet for a
tuna-steak and talk about catching the tastiest
fish for your business! W4

10 Years of Free House Cleaning
For Local Women with Cancer

H

ope,
Love,
&
Harmony is
printed across the
front of the new
pink company
uniforms donned by the house cleaning technicians
of Harmony Clean, Inc. for Breast Cancer Awareness
Month. “This is our 10th year of providing free
house cleaning to local women undergoing cancer
treatment, so we redesigned our shirts to express our
heartfelt commitment to our local community,” says
owner, Vicki Brown.
Helping people find more time in their busy lives
is what Harmony Clean, Inc. is all about. So when
Vicki saw an opportunity to partner with a national
non-profit dedicated to helping women in a tangible
and important way, she signed up without hesitation.
“Our motto is that we’ll focus on your home so you
can focus on your health during this difficult time,”
states Vicki. To date, Harmony Clean, Inc. has given

© 2017 Birnbaum Consulting, LLC
David Birnbaum, principal of Birnbaum Consulting, LLC, is
a strategic marketer with more than 20 years of highlevel brand management and innovation experience with
Fortune 1,000 companies. Through a marketing lens, David
specializes in driving growth via strategy, innovation and
product management.
David has an MBA from The University of Texas at Austin,
and a BA from Queens College of the City University of
New York. A resident of Yardley, PA, he is an active member
of the Central Bucks Chamber of Commerce (CBCC). David
is also the Treasurer and a voting Board Member of the
Lower Makefield Township Swim & Dive Team, a non-profit
organization with 300+ youth members.
For a consultation on your business, please call David at
267-392-5770, or email him at David@TastyfishMarketing.
com or David@BirnbaumConsulting.com.

World - Clas s Ar t.
St yle. Elegance.
An event at the Michener
is an event of a lifetime.

103 women the gift of a clean house monthly for
four months.
Having a clean home can bring much needed peace of
mind to a person going through treatment who may
not have the energy to keep up with cleaning tasks,
and to their family who often become caregivers
in addition to their many other roles. Since many
patients have compromised immune systems and
increased sensitivities, it brings additional comfort to
them knowing that the company uses earth-friendly,
non-toxic cleaning products that don’t leave behind
any harsh chemical residues or artificial scents in the home.
Vicki shared that her grandmother suffered from
breast cancer over 40 years ago and coincidentally,
she cleaned houses for a living. “I know she’d be
pleased that we are helping women in this way.”
If you or a woman you know is undergoing cancer
treatment and could use a helping hand, visit www.
cleaningforareason.org, or call Harmony Clean, Inc. at
215-230-7700 for more information. W4

Corporate events • Weddings
Mitzvahs • private parties

138 south pine street
doylestown, pa 18901
215.340.9800
MichenerArtMuseum.org
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Family Service Launches Co-Parenting Program for
Parents Experiencing Problems with Communication

F

amily Service Association of Bucks County
recently launched Parenting Together, a coparenting program for parents or caregivers
experiencing problems with communication. These
co-parenting classes are designed to help parents
work together effectively to promote the best
interests of their children following separation,
divorce or other conflicts.
Judge Jeffrey G. Trauger of the Bucks County Court
of Common Pleas identified the need to have coparenting education available to Bucks County
parents. In the courtroom, he regularly sees families
dealing with high conflict situations, and the
children are suffering. “Our community is in need of
a tool that can help parents learn to communicate
respectfully with one another for the benefit of their
children,” said Judge Trauger.

Parenting Together instructors utilize an evidenced
based curriculum to teach parents useful anger
management, conflict resolution and communication
skills to enhance their ability to parent cooperatively
and effectively on behalf of their children’s best
interests. Specific class topics include understanding
and managing anger, communicating feelings,
establishing routines, family values, discipline,
problem solving and building self-worth.
“The benefits of this type of program are twofold,”
said Judge Trauger. “Not only do the parents benefit,
but the children do, as well.”

Both group and private classes are available. Group
classes are currently offered at Family Service’s
Langhorne office, though in time, the program will
expand to Doylestown and Quakertown. Classes
do not need to be attended as a couple. Parents,
partners, grandparents, foster parents, and any other
individuals who co-parent with another to provide
direct care for a child can participate. There is a fee
for this service, and all participants will receive a
certificate of attendance. W4
To enroll in the next series of classes, contact
Parenting Together staff at 215.757.6916, ext. 268 or
parentingtogether@fsabc.org. To learn more, visit
www.fsabc.org/parentingtogether.

“In families where there is a high level of conflict and
animosity between parents, children are at a greater
risk of developing emotional, social and behavioural
problems, as well as difficulties with concentration
and educational achievement.” [1] These are lasting
effects that are negatively impacting children of
all ages, yet research shows that children do better
when parents can minimize conflict and cooperate on
behalf of the child. [2]
In working with Judge Trauger, Family Service heard
about the need for co-parenting education and
began developing Parenting Together. “Our goal as
an agency is to meet the ever-changing needs of
our community. We learned that parents often don’t
know where to turn for help during high conflict
situations. We thought we could help address this
need, and we are pleased to provide this co-parenting
service for the community,” shared Audrey J. Tucker,
Chief Executive Officer of Family Service.

Francis J. (Frank) Sullivan, Managing Partner of Hill Wallack LLP’s Yardley
office; Jennifer Santiago, Family Strengthening Program Coordinator at
Family Service; and the Honorable Jeffrey G. Trauger of the Bucks County
Court of Common Pleas presented to the Bucks County Bar Association
on August 3rd about the need for and benefits of co-parenting programs.

Family Service Association of
Bucks County is a nonprofit
social service organization with
locations throughout Bucks
County, Pennsylvania. Family
Service’s mission is to listen, care
and help. Every day. For more
than 60 years, Family Service
has been improving the lives
of children and their families,
doing whatever it takes to help
them overcome obstacles
and reach their full potential.
Visit www.fsabc.org to donate,
volunteer or learn more about
how Family Service helped
more than 27,000 children, teens
and adults last year.

[1] Kelly, J. (2012) Risk and protective factors associated with child and adolescent adjustment following separation and
divorce: Social science applications, Chapter 3. In Eds. K. Kuehnle & L. Drozd. Parenting Plan Evaluations: Applied research
for the family court, Oxford University Press, New York.
[2] American Academy of Child and Adolescent Psychiatry (March 2011) Facts for Families: Children and Divorce.

Potential Celebrates New Autism Friendly and
Therapeutic Playground Newtown, PA.

T

o the glee of children, the cheers of parents,
friends, donors and dignitaries, Kristine
Quinby, Founder, President and CEO of
Potential in Newtown, cut the ribbon to a new
resource for the autism community in Bucks County,
an autism friendly and therapeutic playground. The
children present, loved it!
“One of the tendencies of children with autism is to
avoid social interaction. Therefore, we made sure that
every piece of equipment we selected was specifically
geared to encourage interaction with other children,
or enhance other skills in their development.
Examples are the multi-child swing, ‘walk the plank’
balance beam, standing seesaw and dual slide”,
explained Quinby.
“Since our vision is to create a world where every
person with autism can lead a successful life of value,
we wanted to make this securely-fenced playground

26

Who • What • Where • When

available to non-clients, free of charge, during
evenings and weekends, when it is not in use by our
clients. We expect to resolve some technical and legal
issues shortly and announce it on our web site and
Facebook page” she added.
Funding for the project was obtained through private
donations and grants from Foundations Community
Partnership, The Provident Bank Foundation and the
Bucks County Commissioners.
Potential, a non-profit organization, was founded
in 2006 by Kristine Quinby and helps children and
adults with autism reach their full educational, social
and emotional potential, applying and developing
innovative evidence based approaches. In 2016
Potential provided over 40,000 therapy hours to its
clients of all ages. W4

Displaying a Groundbreaking Shovel. L-to-R: Joe Dieso
(Provident Bank, Newtown), Gadi Naaman (Potential), Dr.
Vail P. Garvin (President and CEO Central Bucks Chamber of
Commerce), Jane Kurek (The Provident Bank Foundation),
Kristine Quinby (Founder, President and CEO, Potential).

The Self-Sabotage of D.I.Y. Investing
by Tony Bagonis, Asset Financial Services

A

re investors hurting
themselves when it
comes to investing and
risk? There are ways to hedge
against certain types of risk,
from diversification, to asset
allocation. Certain investments
may balance the risk of others.
There is one risk that
diversification and risk aversion methods do not
account for, and that is the risk that the investor
poses to his or her self through human behavior and
reaction to markets.
Over long periods of time, it is now becoming
apparent through research that investors can
potentially hurt themselves more than the markets
and economy, particularly in times when volatility is
at its highest. A factor of risk not given the attention
it deserves occurs specifically in the world of do-ityourself investments and investors. There are index
fund companies and online trading available, which
even promote D.I.Y. investing, that make claims that
you should ditch your broker or financial advisor, and
invest for yourself (insinuating that lower expense
ratios make all the difference in returns rather than a
long term strategy) making people believe they can
trade stocks with the best of Wall Street pros, and not
understanding that every mutual fund and
investment is unique, and sometimes higher-fee,
Actively-managed investments may be more suitable
for your personal goals and risk tolerance.
However, these companies that attempt to boost the
ego to inflate their customer base take no
consideration that investors could hurt themselves by
believing they know more than a financial planner or
advisor. Investing is a fine art when considering risk,
diversification methods, and proper investments,
because it must be specifically attuned to each
specific individual, and D.I.Y. investors may not always
have access to or the knowledge of all the investment
methods and vehicles of an advisor. For example,
higher expense ratios are demonized in marketing by
D.I.Y. investing companies, however, D.I.Y. investors
may not understand that higher expense ratios to pay
for active management and research could mean less
risk in a particular fund that is not present a la carte
within the D.I.Y. investment spectrum.
The inference that you can invest on your own does not
reflect the possibility that the investor can cause
themselves more harm by managing their own
investments and lose more money by improper
management, even with the low expense ratios and fees.
According to Dalbar’s 22nd Annual Quantitative
Analysis of Investor Behavior (Period ending
12/31/2015), investors that rely on their own
management of mutual funds are more detrimental
to their own portfolios due to the simple habits of
being human. According to the Dalbar study,
“Psychological phenomena that take hold during
various points of the market cycle are seriously
detrimental to long-term goals.” The study shows that
in a 15 year period (ending in 2015), investors in
control of their own investing earned nearly half of

what could have been earned with a simple buy and
hold strategy of a 500 Index Fund. The average
earnings of these investors was 4.67% rather than
8.9% potentially earned with passive buy and hold
even if it’s unsuitable to the long term goals and risk
tolerance of the investor. Perhaps if a suitable
strategy developed by an advisor was utilized by the
investor, this outcome could be different.
We know that a suitable strategy and risk tolerance
assessment, as well as specific proper investments can
potentially avoid the self-sabotage of D.I.Y. investors.
The Dalbar study finds that investors do not remain
invested in equities for longer than a 4 year period
(with exception to the period leading up to 2004
when the S&P Index rose over 28% and the 4 year
period up through 2013 when the S&P rose over 32%).
The average retention rates in years is as follows;
Equities: 3.46, Fixed Income: 3.06, and those with more
appropriate asset allocations retained investments at
4.60 years. Those utilizing proper asset allocation AND
a long-term plan have retention of 7 years.
So what is this “Psychological Phenomena?” To put it
simply, it is emotions. More specifically, the Dalbar
study breaks it into 9 behavioral traits that Dalbar
believes influences investors lacking a solid financial
plan and an advisor. The first trait is “Loss Aversion” or
assuming one can make high returns without high
risk. There is “Narrow Framing” or choosing
investments without knowing all the stakes
surrounding that decision or the investment itself.
“Mental Accounting” is the practice of ignoring risks
that are reasonable while taking on risks that are
unsuitable. Incorrectly utilizing “diversification.”
Many DIY investors do not understand that when they
diversify, they are simply overlapping investments in
different funds, and do not understanding that the
investments could be similar in risk. “Anchoring” is
assuming an outcome due to similar circumstances
that have occurred previously, whereas the
investment may react differently. “Herding” is
following what the crowd does. “Regret” is treating
something that should have been done less seriously
than the mistake that was made. “Media Response” is
trusting that media reports can help you invest
properly. Finally, there is “Optimism” or lacking in the
fear that a bad thing can happen to you. Most of
these traits are simply psychological aspects of being
human, but it can damage your long-term goals.
The biggest issue with all of these traits is that they
sometimes lead to D.I.Y. investors buying and selling
at the wrong time. Where it would be best suited for
an investor to understand their goals, create a
long-term plan, and stick to it, most are trying to
chase returns and manage preservation, without full
understanding that in most cases they will never beat
the market.
The important thing to remember in investing is NOT
trying to beat the market, but taking steps to beat
the psychological phenomena that hinder your
long-term goals. How do you defy the human
subconscious? An example of how we beat our
natural instincts and egoisms is the old studies on
subliminal messaging. Subliminal messaging or the art

of suggestion through deceitful and hidden means,
and is believed to be so powerful to our subconscious
that even the FCC has rules to pull a media outlet’s
licensing should they be caught airing blatant
subliminal messaging through broadcast or
advertising. The term blatant is used here to
differentiate between putting a split second message,
such as “Buy this product” on the screen which would
be blatant versus subtle messaging, such as a CocaCola product placement in a sitcom.
The key to destroy the ability for subliminal
messaging to work on a human is if the human has
knowledge of the particular method of subliminal
messaging. Once you have knowledge of how it
works, it’s less likely to affect the subconscious
because your conscious mind is aware of what is
happening. The way you beat your own investing
pitfalls, is through having the knowledge to avoid
emotional choices. However, the world of financial
investing is vast and complicated, which is why
there’s something known as a financial advisor.
Financial advisors can be a helpful component to
beating emotional blunders that could harm investors’
goals. The financial advisors job is not to beat the
market, and no responsible financial advisor would
make the claim that they could do so. The job of a
financial advisor is to know you and your individual
financial aura, better than you know yourself. In this,
the advisor not only creates plans and an investment
strategy, but is also there to keep you on track when
you have doubts or begin to fall into the psychological
traps that are detrimental to your goals and needs.
They keep you on track, but they also keep your
portfolio on track. When the government bond market
looks bleak, there may be other methods and
investments to move to that continue the balance in
your account but could be a better short-term
prospect for the balance and your suitability.
Don’t fall into the trap of D.I.Y. investment companies
marketing telling you that you don’t need a financial
advisor and all they do is take your money. Learn that
you pay for what you get, and financial advisors are a
very important tool to have to help keep you on track
for your financial goals. You know you wouldn’t
self-diagnose a major health issue by going to
WebMD – you go to a doctor. If you think you might
be one of the self-sabotage do-it-yourself investors,
you may want to consider us. W4
While diversification through an asset allocation strategy
is a useful technique that can help to manage overall
portfolio risk and volatility, there is no certainty or
assurance that a diversified portfolio will enhance overall
return or outperform one that is not diversified.
Diversification/Asset Allocation does not ensure a profit or
guarantee against loss.
Securities and Investment Advisory Services offered
through Signator Investors, Inc. Member FINRA, SIPC, and
Registered Investment Advisor. 903 Liberty Lane Suite 1
Warrington, PA 18976 199-20170808-390726
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Living Care Home Services
by Sean Lynch, President

I

have always been in the health care field in
one way or another. My first job in the field
was a summer job as a Manpower Supervisor
in Allentown. I had a group of inner-city kids who
I helped cut the grass around tombstones. After
finishing school, I went on to hold several positions
including managing multiple MH/MR facilities, as
Executive Director at a Day Care Center, Manager of
a multi-site Partial Hospital and Outpatient program
for children, Vice President of a publically traded
company in Philadelphia and in Managed Care
consulting. It was here that a friend said, why
don’t you do home care work? I said great, what’s
home care?
It was September 11, 2001 and I was in the process
of creating forms, doing research on how to find
customers and caregivers and generally just trying
to find out what Home Care was all about. I had
submitted a business plan and was waiting to hear
if our license application to the PA Department
of Health was approved when the news hit of the
attacks on the World Trade Center. I was impacted like
the rest of the world over the terrorist attacks and
was stunned and saddened. Instead of being drawn
into the events and worrying about the future of the
world, I delved even harder into my work of starting a
company which I felt could make a difference in the
lives of so many people. We received the news of our
license approval 6 days later and I was ecstatic, and
scared. What had I gotten myself into?

time to hire my first caregiver, who still works with
me today. A couple new referrals came our way and I
hired my second caregiver. We were officially a
“real” company.
The company grew slowly and then by leaps and
bounds, despite the great influx of other private
companies and franchises that opened in Bucks and
the surrounding counties. As we grew, so did the
stock market, until the proverbial “bubble” burst.
Some of the biggest losers were not those who lost
money in the stock market, but seniors. Families just
didn’t have the resources to pay for home care for
their loved ones who now found themselves home,
alone. As a result, many seniors ended up being
hospitalized due to falls or simple illness which could
have been prevented by having a caregiver checking
in on them. Consequently, home care companies were
hit hard and many were forced to close their doors.
We tightened our belts and did the best we could, but
things got worse. We were staring at bankruptcy and
that meant I was going to lose everything I owned,
including my home. Instead of giving in, as I had been
advised to do, I decided to restructure the company
and how we billed and handled our most value asset,
our caregivers. I basically rewrote our business plan
and went back to the bank for an extension to the
line of credit and after many meetings, got approval.
It was literally 36 hours until our next payroll was
due and bankruptcy to follow. Instead, we managed

to avert that fate and signed the line of credit on
Wednesday and made payroll on Thursday. Steven
Kampf came on board at this time as Care manager
and was instrumental in putting these changes in
place. We were now back to helping others and
started the process of crawling out of the canyon
we were in.
It is now 16 years since we opened and so many
families and caregivers later, I have to look back on
what made the difference. Certainly believing in
what we do came first. Next was the fact that we
employ some of the most passionate and professional
managers and caregivers in the northeast and are
grateful to each one of them for their dedication
to their work. Lastly was the fact that we were not
afraid to make changes that needed to be made. By
staying true to our core values and not putting the
almighty dollar first, we were able to weather the
storm and to continue to help many families in the
greater northeast region of PA and out of state as
well. We owe thanks to all those who believed in us
and trusted their loved ones to our care. Business
after all is just business. Believing in yourself and
staying true to who you are, is what makes a
good company, great. And for all of that, we
are grateful. W4
Living Care Home Services
215-348-4008 • slynch@livingcarehomeservices.com

They say that when you start your own company that
it feels like you jumped off a cliff, and I just jumped.
There was no turning back now. I had taken all my
savings and retirement money and went to the bank
for a small business loan. I was turned down by two
banks and finally received a Small Business loan from
Univest Bank and I was on my way. Now What? I had
taken all my resources and gambled that I could start
a company providing a service I knew nothing about,
while still trying to meet the financial obligations
that I had at the time. But, how do I do that?
I did a number of things including reaching out and
joining the Central Bucks Chamber of Commerce
as a way to access other business professionals and
began networking. I spent all my time visiting any
business or facility that I felt might be a source of
referrals and told them who I was and what I was
trying to do. My first job was working as the caregiver
for the mother of the friend who originally told me
to try home care, and I was in business. I went on
to establish additional contacts and got a second
client to provide care for. Now I was the caregiver
for two woman and eventually made contacts with
Doylestown hospital visiting nurses who trusted me
with a woman on hospice. The nurses and social
workers at Doylestown visiting nurses taught me
how to be a caregiver and what it takes to really care
about the people we were helping and working with.
I am indebted to them all. I was working as my only
caregiver and now had a man I provided overnight
hospice care to, while still going out in the day
and marketing the “Company”. I now found myself
working pretty much around the clock. It was now
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Sea Lynch, president of Living Care Home Services, with a satisfied client.

www.greeneyefordesign.com
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GET A

FREE
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Graphic design with a rare perspective.
jean@greeneyefordesign.com
Cell: 267- 884-4331 • Bus: 215-345-1636

Gloria Walker
Independent Sales
Director with Mary Kay

B

egan business as an independent beauty
consultant in January 1980; became an
independent sales director in
December 1987.
Recently earned the use of her 14th Mary Kay
career car.

DON’T TAKE OUR
WORD FOR IT...

Facial Peel” which uses glycolic acid to impact
multiple surface layers and a Deep Wrinkle Filler” to
improve the appearance of wrinkle severity.
The Mary Kay product line includes 5 different skin
care sets for all ages and skin types for men and
women, along with cosmetics, fragrances and
body care. W4

Recognized for being in the top 1% for sales for the
24th year receiving another diamond ring as
a reward.
I’m excited to be a part of a growing company
that continues to create innovative products in
the skin care and cosmetic industry. The most
recent introduction is a beauty industry first. The
breakthrough in technology delivers pure Vitamin C
to your skin in a tiny dissolvable square. When used
as directed with a favorite Mary Kay serum, skin looks
more even toned, more radiant, and improved fine
lines and wrinkles.
Another recent product is a “superhero” mask-The
Clear Proof Deep Cleansing Charcoal Mask helps
remove impurities for both men and women.
Other newer products include a “Revealing Radiance

The chamber has been an enormous
benefit to my business! I've been a
member for less than a year, but have
been so warmly welcomed into the
community, as well as been provided
with resources, networking, and learning
opportunities. My consulting firm is
young, as am I, so I'm grateful for the
wisdom the other chamber members
are willing to offer, as well as the
opportunity to get to know my peers.
Kristen Nielsen Donnelly, MSW, M.Div, PhD
Executive Vice President
Abbey Research

Bank here to get there
For over 140 years, Univest has built strong relationships with our customers by appreciating the value of making
personal connections within the communities we serve. We understand the importance of doing business with
people you know and trust. Whether it’s business tools for streamlining efficiency, financing options to make
everything grow, identifying the right retirement or employee benefits plan, we’re here for you.
It’s who we are. And it’s how we’ll do business with you, too.

univest.net

877.723.5571

Securities and insurance products are offered through Univest Investments, Inc., member FINRA/SIPC and a licensed insurance agency. Investment advisory services are offered through Girard Partners, a Univest Wealth Management
Firm. Trust, Fiduciary and Private Banking services are offered through Univest Bank and Trust Company. Municipal pension services offered through TCG Investment Advisory, Inc. These affiliated companies are licensed subsidiaries
of Univest Corporation of Pennsylvania. Products and services offered are not FDIC insured, are not a deposit of or bank guaranteed, and are subject to risks, including possible loss of any principal amount invested.
Insurance products offered through Univest Insurance, Inc. are obligations of the issuing insurance companies, not obligations or deposits of or guaranteed by any bank and are not insured by the FDIC or any other agency of the United
States.

FINANCIAL SOLUTIONS FOR YOUR BUSINESS
Member FDIC; Equal Housing,
Opportunity and SBA Preferred Lender.
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Hill Wallack LLP Continues Growth
of Its Bucks County Office

R

Four lawyers have recently joined
Hill Wallack LLP’s Yardley, Pennsylvania office.

obert A. Stewart is a partner and member
of the Trusts & Estates practice group.
Bob brings 30 plus years of experience in
trusts and estates practice area as well as business
succession planning expertise.
Bob concentrates his practice in the areas of Estate
Planning, Estate Administration, Trusts and Trust
Administration, and Taxation of Estates and Trusts. He
focuses on the preparation of wills, revocable living
trusts, irrevocable life insurance trusts, dynasty trusts,
asset protection trusts, charitable trusts, powers of
attorney and living wills; in the business succession
planning arena, Bob is well versed in the creation
of family limited partnerships and limited liability
companies and the implementation of other wealth
transfer and preservation techniques and income tax
planning for business owners including the use of
tax-qualified retirement plans; preparation of buysell, employment, deferred compensation, and stockbonus agreements. In addition, Bob has significant
probate related litigation experience including will
contests, undue influence claims and the defense of
and objections to fiduciary accountings and audits.
Bob earned his J.D. from Widener University School of
Law and a Master of Laws in Taxation from Villanova
University School of Law. He is admitted to practice
law in Pennsylvania, New Jersey, the United States
District Court for Eastern Pennsylvania and the
District of New Jersey.

municipal liens and is experienced in litigation
involving municipal claims.
Prior to joining Hill Wallack, Ben served as a Judicial
Law Clerk for the Honorable C. Theodore Fritsch, Jr. of
the Court of Common Pleas of Bucks County.
Ben earned his J.D. from Syracuse University College
of Law and his A.B., cum laude, from Lafayette
College in Government and Law and in Economics
and Business. He is admitted to practice in the
Commonwealth of Pennsylvania, the State of New
Jersey and the Eastern District of Pennsylvania.
Chimdi Ginsburg Tuffs

Benjamin W.R. Hauser

Jill M. Fein

Robert A. Stewart

Jill M. Fein is an associate and a member of the
Creditors’ Rights/Bankruptcy practice group.
Jill concentrates her practice in all areas of creditors’
rights, including foreclosures, landlord-tenant
matters, and ejectments, as well as other propertyrelated litigation. She also is an integral member of
the commercial litigation team, drafting pleadings,
conducting research and preparing and responding to
discovery.
Jill earned her J.D. from Syracuse University College
of Law and she earned her B.A. cum laude in Political
Science from Siena College. She is admitted to
practice law in Pennsylvania, New Jersey, the U.S.
District Court for the Eastern District of Pennsylvania
and the U.S. District Court for New Jersey. W4

Chimdi Ginsburg Tuffs is an associate and member of
the Trial & Insurance Defense practice group. Chimdi
focuses her practice in civil litigation, representing
insureds, employers, and third-party administrators
throughout Pennsylvania.
Chimdi began her legal career as an Assistant District
Attorney in Philadelphia and then the Borough of
Richmond, NYC (Staten Island) where she tried over
150 bench trials and six jury trials to verdict.

Are you

Connecting

Chimdi earned her J.D. from Temple UniversityBeasley School of Law and her B.A. in English
Literature from Columbia University’s Columbia
College She is admitted to practice in the
Commonwealth of Pennsylvania, the State of New
Jersey and the State of New York.
Benjamin W.R. Hauser is an associate and a member
of the Employment & Labor Law, School Law and
Municipal practice groups.
Ben focuses his practice on advising school district
clients regarding personnel issues and school policy
and has been involved in school district fact finding,
school district employee arbitrations, and unfair
labor practice litigation before the Pennsylvania
Labor Relations Board. He also counsels Townships
and Municipal Authorities on matters concerning
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with the right customers?

Go to: dbirn.me/W4

Watch an 80-second video and learn
how David can help grow your business!

As a strategic marketer, with over 20 years of highlevel brand management and innovation experience
with Fortune 1000 companies, David Birnbaum drives
growth by combining small company values, big
company know-how, and a world class supplier
network. Clients range from startups to multi-billion
dollar companies.

Connect with David, and schedule your
consultation today!

MARKETING
S T R AT E G Y

INNOVATION

267.392.5770

|

birnbaumconsulting.com

Defining Moments
Defining Moments is a special W4 feature where a business or organization is recognized for achieving a significant milestone.
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CB Cares Educational Foundation
Celebrates 20 Years in the Community

wenty years ago, Dr. N. Robert Laws, the
Central Bucks School District Superintendent
and Richard Reif, the CEO of Doylestown
Hospital, got together because of their shared belief
in the future of our youth in the community. They
both understood the value of the hospital and school
district working together to embrace the concept
of a “healthier community”. Their strong partnership
resulted in a youth-focused coalition that in turn
established the Central Bucks Healthier Community
Team which evolved into CB Cares. In between
the name changes, there were the early days of
the “Teen Task Force,” an initiative that produced
many successful youth programs. One of the initial
efforts of this coalition was to raise funds to help
build the Skate Park and Teen Center at the Central
Bucks Family YMCA which now serves as a positive
outlet for kids. The organization also launched the
40 Developmental Assets program from the Search
Institute. The Developmental Assets were identified
as a set of skills, experiences, relationships, and
behaviors that enable young people to develop
into successful and contributing adults. These
Developmental Assets became the framework of all
CB Cares projects, initiatives, and programs in the
Central Bucks School District.
CB Cares’ impact on the community did not go
unnoticed and in 2005, Central Bucks was nationally
recognized by America’s Promise as one of America’s
100 Best Communities for youth. In the last 15 years,
CB Cares has continued to shine as a beacon for
our youth by developing programs that include a
Youth 2 Community Arts program, the Boomerang
Youth Recognition Award and the monthly Backpack
Newsflash newsletter which delivers information to
connect kids and their parents. CB Cares Educational
Foundation has reached thousands of students
through their programs, received over 20,000
Boomerang nominations over the past 14 years, and
awarded over $25k in Boomerang Scholarship dollars

to well-deserving graduating seniors since 2011.
CB Cares Educational Foundation has grown to
become a trusted and valued resource to the families
of Central Bucks School District, with pro-social
programming to combat the risky behaviors of drug/
alcohol use among our teens, topic-driven workshops
such as teen driving, parenting support, and programs
geared towards youth valued relationships and
lifestyle choices. CB Cares Educational Foundation
has also cultivated the importance of volunteerism by
hosting the largest suburban Martin Luther King Day
of service in the region with hundreds of successfully
completed service projects. More recently, CB Cares
in partnership with Doylestown Health, Central Bucks
Family YMCA and Central Bucks School District
presented a free Parent Positive 5-part speaker series
that brought expert speakers to talk about current
trends in parenting and social issues to the forefront.
In 2013, aligned with Central Bucks School District,
CB Cares proudly became the non-profit educational
foundation to the school district. Since then, the
organization has forged ahead with an allegiance
to educators and students through their Innovative
Learning Grants that provide innovative pilot
classroom learning that enhance and align with the
District’s curriculum. To date, 60k in grants have
been awarded to educators and their classrooms
with a focus on science/technology, cultural arts,
environmental projects and health/wellness. These
grants have taken center stage with CB West
Children’s Theater, blossomed on the walls of CB
South with an ever impressive20’ x 20’ student
designed and painted mural, and funded many
pioneering ideas for the students of our Central Bucks
School District. CB Cares Educational Foundation is a
state approved Educational Improvement

program which affords a portion of the funding to
provide these grants.
As a nonprofit exclusively founded on improving
the quality of life for the families of Central Bucks,
CB Cares Educational Foundation’s mission can
only come to fruition with proper intellectual and
financial support. CB Cares Educational Foundation
is dependent on the generous donations from
individuals, families, and businesses.
At a time when non-profits are struggling, CB Cares
EF remains a steady survivor due to its continual
commitment to the students, district and the
community of Central Bucks. However, it receives no
taxpayer funding from the district as the organization
has remained self-sufficient through its own
fundraising efforts and special events.
CB Cares Educational Foundation, in partnership
with Doylestown Health, the Central Bucks School
District, local businesses, and the community is
dedicated to enriching the experience and education
of students through innovative learning grants and
Developmental Assets-based programs that promote
responsible and resilient youth. W4

Organization (EIO) which benefits from the
Commonwealth’s Educational Improvement Tax Credit

CB Cares Educational Foundation awards grants to educators making an impact on area youth.
Finance Issue 2017
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